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For undergraduate courses on the Principles of Marketing.
 
An introduction to the world of marketing using a proven, practical, and
engaging approach
Marketing: An Introduction  shows students how customer value—creating it
and capturing it—drives every effective marketing strategy. Using an
organization and learning design that includes real-world examples and
information that help bring marketing to life, the text gives readers everything
they need to know about marketing in an effective and engaging total learning
package.
 
The Thirteenth Edition reflects the latest trends in marketing, including new
coverage on online, social media, mobile, and other digital technologies, leaving
students with a richer understanding of basic marketing concepts, strategies, and
practices.
 
Also Available with MyMarketingLabTM

This title is also available with MyMarketingLab—an online homework, tutorial,
and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts.
 
NOTE: You are purchasing a standalone product; MyMarketingLab does not
come packaged with this content. If you would like to purchase both the physical
text and MyMarketingLab search for:
 
0134472497 / 9780134472492 Marketing: An Introduction Plus
MyMarketingLab with Pearson eText -- Access Card Package
 
Package consists of:

013414953X / 9780134149530 Marketing: An Introduction  ●

0134132351 / 9780134132358   MyMarketingLab with Pearson eText --●

Access Card -- for Marketing: An Introduction 
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Editorial Review

About the Author

As a team, Gary Armstrong and Philip Kotler provide a blend of skills uniquely suited to writing an
introductory marketing text. Professor Armstrong is an award-winning teacher of undergraduate business
students. Professor Kotler is one of the world’s leading authorities on marketing. Together they make the
complex world of marketing practical, approachable, and enjoyable.  
 
Gary Armstrong is Crist W. Blackwell Distinguished Professor Emeritus of Undergraduate Education in
the Kenan-Flagler Business School at the University of North Carolina at Chapel Hill. He holds
undergraduate and masters degrees in business from Wayne State University in Detroit, and he received his
Ph.D. in marketing from Northwestern University. Dr.Armstrong has contributed numerous articles to
leading business journals. As a consultant and researcher, he has worked with many companies on marketing
research, sales management, and marketing strategy.
 
But Professor Armstrong’s first love has always been teaching. His long-held Blackwell Distinguished
Professorship is the only permanent endowed professorship for distinguished undergraduate teaching at the
University of North Carolina at Chapel Hill. He has been very active in the teaching and administration of
Kenan-Flagler’s undergraduate program. His administrative posts have included Chair of Marketing,
Associate Director of the Undergraduate Business Program, Director of the Business Honors Program, and
many others. Through the years, he has worked closely with business student groups and has received
several UNC campus wide and Business School teaching awards. He is the only repeat recipient of school’s
highly regarded Award for Excellence in Undergraduate Teaching, which he received three times. Most
recently, Professor Armstrong received the UNC Board of Governors Award for Excellence in Teaching, the
highest teaching honor bestowed by the sixteen-campus University of North Carolina system.
 
Philip Kotler is S. C. Johnson & Son Distinguished Professor of International Marketing at the Kellogg
School of Management, Northwestern University. He received his master’s degree at the University of
Chicago and his Ph.D. at M.I.T., both in economics. Dr. Kotler is author of Marketing Management
(Pearson), now in its fifteenth edition and the most widely used marketing textbook in graduate schools of
business worldwide. He has authored dozens of other successful books and has written more than 50 books
and 150 articles in leading journals. He is the only three-time winner of the coveted Alpha Kappa Psi award
for the best annual article in the Journal of Marketing.
 
Professor Kotler was named the first recipient of four major awards: the Distinguished Marketing Educator
of the Year Award and the William L. Wilkie “Marketing for a Better World” Award, both given by the
American Marketing Association; the Philip Kotler Award for Excellence in Health Care Marketing
presented by the Academy for Health Care Services Marketing; and the Sheth Foundation Medal for
Exceptional Contribution to Marketing Scholarship and Practice. He is a charter member of the Marketing
Hall of Fame, was voted the first Leader in Marketing Thought by the American Marketing Association, and
was named The Founder of Modern Marketing Management in the Handbook of Management Thinking. His
numerous other major honors include the Sales and Marketing Executives International Marketing Educator
of the Year Award; The European Association of Marketing Consultants and Trainers Marketing Excellence
Award; the Charles Coolidge Parlin Marketing Research Award; and the Paul D. Converse Award, given by
the American Marketing Association to honor “outstanding contributions to science in marketing.” A recent



Forbes survey ranks Professor Kotler in the top 10 of the world’s most influential business thinkers. And in a
recent Financial Times poll of 1,000 senior executives across the world, Professor Kotler was ranked as the
fourth “most influential business writer/guru” of the twenty-first century.
 
Dr. Kotler has served as chairman of the College on Marketing of the Institute of Management Sciences, a
director of the American Marketing Association, and a trustee of the Marketing Science Institute. He has
consulted with many major U.S. and international companies in the areas of marketing strategy and planning,
marketing organization, and international marketing. He has traveled and lectured extensively throughout
Europe, Asia, and South America, advising companies and governments about global marketing practices
and opportunities.
 

Users Review

From reader reviews:

Leo Rizer:

This Marketing: An Introduction (13th Edition) tend to be reliable for you who want to be described as a
successful person, why. The key reason why of this Marketing: An Introduction (13th Edition) can be one of
several great books you must have will be giving you more than just simple reading through food but feed an
individual with information that maybe will shock your before knowledge. This book is definitely handy,
you can bring it just about everywhere and whenever your conditions in e-book and printed people. Beside
that this Marketing: An Introduction (13th Edition) forcing you to have an enormous of experience including
rich vocabulary, giving you trial of critical thinking that we all know it useful in your day pastime. So , let's
have it appreciate reading.

Madeleine Bandy:

Often the book Marketing: An Introduction (13th Edition) will bring one to the new experience of reading
the book. The author style to elucidate the idea is very unique. In case you try to find new book to read, this
book very acceptable to you. The book Marketing: An Introduction (13th Edition) is much recommended to
you you just read. You can also get the e-book in the official web site, so you can more readily to read the
book.

Carol Johnson:

That reserve can make you to feel relax. This kind of book Marketing: An Introduction (13th Edition) was
colourful and of course has pictures around. As we know that book Marketing: An Introduction (13th
Edition) has many kinds or style. Start from kids until young adults. For example Naruto or Private
investigator Conan you can read and believe that you are the character on there. Therefore , not at all of book
are usually make you bored, any it offers you feel happy, fun and rest. Try to choose the best book for
yourself and try to like reading that will.



Terri Mitchell:

What is your hobby? Have you heard which question when you got pupils? We believe that that query was
given by teacher for their students. Many kinds of hobby, Every person has different hobby. And you know
that little person just like reading or as studying become their hobby. You have to know that reading is very
important as well as book as to be the factor. Book is important thing to include you knowledge, except your
personal teacher or lecturer. You see good news or update about something by book. Numerous books that
can you go onto be your object. One of them is actually Marketing: An Introduction (13th Edition).

Download and Read Online Marketing: An Introduction (13th
Edition) By Gary Armstrong, Philip Kotler #I59CRSJVPOM



Read Marketing: An Introduction (13th Edition) By Gary
Armstrong, Philip Kotler for online ebook

Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler Free PDF d0wnl0ad, audio
books, books to read, good books to read, cheap books, good books, online books, books online, book
reviews epub, read books online, books to read online, online library, greatbooks to read, PDF best books to
read, top books to read Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler books
to read online.

Online Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler
ebook PDF download

Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler Doc

Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler Mobipocket

Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler EPub

I59CRSJVPOM: Marketing: An Introduction (13th Edition) By Gary Armstrong, Philip Kotler


