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The Dynamics of Persuasion provides a comprehensive and up-to-date
introduction to persuasive communication and attitude change. Offering a
thorough discussion of classic and contemporary theories of persuasion, this text
explores the structure and functions of attitudes, consistency between attitude and
behavior, and issues in attitude measurement.

Examining persuasion through media, interpersonal, and psychological lenses,
author Richard M. Perloff systematically investigates the impact of persuasive
communication on attitudes toward a variety of topics, including health, politics,
and racia prejudice. In addition to presenting persuasion theory and research, he
provides numerous examples of persuasion in action, demonstrating the role of
persuasion research in everyday life. Written in a highly accessible and clear
style, The Dynamics of Persuasion serves to:

- introduce the social science perspective on persuasion

- enhance understanding of persuasion theories and research

- highlight the major issues discussed in the field of persuasion research

- explore the complexities and subtleties in the dynamics of everyday persuasion
- raise awareness about the ethics of contemporary persuasion.

New to this edition are:

- 2008 election examples interspersed througout the text

- focused discussions on compliance-gaining and negative advertising

- examples of strong attitude, such as the pros and cons of using animalsin
research.

Complimented by a Companion Website

(www.r outledge.com/textbook s/dynamicsof per suasion4e) with resources for
students and instructors, The Dynamics of Persuasion is an engaging text
appropriate for advanced courses on persuasion in communication, psychology,
marketing, and sociology. In its exploration of the dynamics of persuasive
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communication, it illuminates the powerful effects persuasion hasin
contemporary society and enhances understanding of this ubiquitous
communicative strategy.
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The Dynamics of Persuasion provides a comprehensive and up-to-date introduction to persuasive
communication and attitude change. Offering a thorough discussion of classic and contemporary theories of
persuasion, this text explores the structure and functions of attitudes, consistency between attitude and
behavior, and issues in attitude measurement.

Examining persuasion through media, interpersonal, and psychological lenses, author Richard M. Perloff
systematically investigates the impact of persuasive communication on attitudes toward a variety of topics,
including health, palitics, and racia prejudice. In addition to presenting persuasion theory and research, he
provides numerous examples of persuasion in action, demonstrating the role of persuasion researchin
everyday life. Written in a highly accessible and clear style, The Dynamics of Persuasion servesto:

- introduce the social science perspective on persuasion

- enhance understanding of persuasion theories and research

- highlight the major issues discussed in the field of persuasion research

- explore the complexities and subtleties in the dynamics of everyday persuasion
- raise awareness about the ethics of contemporary persuasion.

New to this edition are:

- 2008 election examples interspersed througout the text
- focused discussions on compliance-gaining and negative advertising
- examples of strong attitude, such as the pros and cons of using animalsin research.

Complimented by a Companion Website (www.r outledge.com/textbook s/dynamicsofper suasion4e) with
resources for students and instructors, The Dynamics of Persuasion is an engaging text appropriate for
advanced courses on persuasion in communication, psychology, marketing, and sociology. In its exploration
of the dynamics of persuasive communication, it illuminates the powerful effects persuasion hasin
contemporary society and enhances understanding of this ubiquitous communicative strategy.
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Editorial Review
About the Author

Richard M. Perloff is Professor and Director of the School of Communication at Cleveland State University.
He has taught at Cleveland State University for 30 years. Prior to that, he received his Ph.D. in mass
communications at the University of Wisconsin-Madison and completed a postdoctoral fellowship in social
psychology and communication at Ohio State University. Dr. Perloff has written books on persuasion,
political communication, and applications of social science to the AIDS crisis. A Fellow of the Midwest
Association for Public Opinion Research, heis nationally known for scholarship on perceptions of media
effects.

Users Review
From reader reviews:
Tyrone Smith:

Have you spare time for the day? What do you do when you have far more or little spare time? Y ep, you can
choose the suitable activity intended for spend your time. Any person spent their own spare time to take a
move, shopping, or went to the particular Mall. How about open or maybe read a book titled The Dynamics
of Persuasion: Communication and Attitudes in the 21st Century, 4th Edition (Communication Series)?
Maybe it isfor being best activity for you. Y ou already know beside you can spend your time using your
favorite's book, you can better than before. Do you agree with it has the opinion or you have other opinion?

Bruce Crawford:

What do you with regards to book? It is not important together with you? Or just adding material when you
need something to explain what yours problem? How about your extratime? Or are you busy man? If you
don't have spare time to do others business, it is gives you the sense of being bored faster. And you have
spare time? What did you do? Everybody has many questions above. They have to answer that question
because just their can do that will. It said that about guide. Book is familiar in each person. Yes, it is correct.
Because start from on kindergarten until university need this specific The Dynamics of Persuasion:
Communication and Attitudes in the 21st Century, 4th Edition (Communication Series) to read.

Christi Shoup:

People livein this new time of lifestyle dways try and and must have the time or they will get lot of stress
from both daily life and work. So , once we ask do people have free time, we will say absolutely yes. People
is human not only arobot. Then we regquest again, what kind of activity do you possess when the spare time
coming to anyone of course your answer will probably unlimited right. Then do you ever try this one,
reading textbooks. It can be your aternative within spending your spare time, the particular book you have



read is usually The Dynamics of Persuasion: Communication and Attitudesin the 21st Century, 4th Edition
(Communication Series).

Kristen Wright:

Reading can called brain hangout, why? Because when you find yourself reading a book specially book
entitled The Dynamics of Persuasion: Communication and Attitudes in the 21st Century, 4th Edition
(Communication Series) the mind will drift away trough every dimension, wandering in each and every
aspect that maybe unknown for but surely might be your mind friends. Imaging every word written in a book
then become one form conclusion and explanation in which maybe you never get ahead of. The The
Dynamics of Persuasion: Communication and Attitudes in the 21st Century, 4th Edition (Communication
Series) giving you an additional experience more than blown away your thoughts but also giving you useful
info for your better life within this era. So now let us demonstrate the relaxing pattern thisis your body and
mind is going to be pleased when you are finished reading through it, like winning a sport. Do you want to
try this extraordinary wasting spare time activity?
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