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Editorial Review

Review

"Eating the Big Fishisalucid, well organized and well executed analysis of successful Challenger
strategies...Highly recommended.” (TheBookBag.co.uk, April 23rd 2009) ‘...amust read for anyonein
marketing.' (Admap, January 2011).

Review

From the Inside Flap

Once upon atime, spirited David challenged the towering Goliath. Forty years ago, rental car company Avis
challenged Hertz—the big fish in itsindustry—and won a larger, more profitable share of the market by
"trying harder." Today, Challengers such as method, JetBlue, Nintendo Wii, and Linux successfully compete
with much bigger brandsin their markets by redefining in their favor the criteria consumers use to make
choices. The leadersin any market are never in reality invulnerable; they just seem that way before a smart,
focused, Challenger brand takes them on.

Updated and revised with additional chapters and thirty new examples of Challenger brandsin action, the
Second Edition of Eating the Big Fish reflects recent developments in the marketplace and media since the
publication of the bestselling and influential first edition. Author Adam Morgan—who, with his company,
has researched and worked with Challengers over the last decade—presents and analyzes the effective
marketing tactics Challenger brands use to raise their profiles and take market share.

Morgan provides practical advice and plentiful, easy-to-follow examples to show how a Challenger brand
can get noticed and steal customers from competitors with much bigger advertising and marketing budgets.
He presents eight Challenger credos that stress bringing afresh perspective to market, building a prominent
and emotionally appealing identity, implementing a pervasive communication strategy, and focusing intently
on ideas rather than consumers.

This new edition explores what needs to change and what needs to stay the same for Challenger brandsin the
shifting communications landscape of media, technology, and the Web. Most important, it affirms that
Challenger brands are dlive, well, and hungry. If you want to increase the profile and the profitability of your
brand against bigger competitors, this book puts the big fish on your menu.

Users Review
From reader reviews:
Joyce Morton:

Have you spare time for just a day? What do you do when you have considerably more or little spare time?
Y eah, you can choose the suitable activity for spend your time. Any person spent all their spare time to take
astroll, shopping, or went to the Mall. How about open or even read a book entitled Eating the Big Fish:
How Challenger Brands Can Compete Against Brand Leaders? Maybe it is to be best activity for you. You
know beside you can spend your time along with your favorite's book, you can wiser than before. Do you



agree with it has the opinion or you have different opinion?

David Giles:

Book is usualy written, printed, or created for everything. Y ou can understand everything you want by a
reserve. Book has adifferent type. We all know that that book isimportant matter to bring us around the
world. Alongside that you can your reading proficiency was fluently. A reserve Eating the Big Fish: How
Challenger Brands Can Compete Against Brand Leaders will make you to possibly be smarter. Y ou can feel
more confidence if you can know about anything. But some of you think this open or reading a new book
make you bored. It's not make you fun. Why they might be thought like that? Have you in search of best
book or suited book with you?

Susan Albro:

People livein this new time of lifestyle always aim to and must have the time or they will get wide range of
stress from both lifestyle and work. So , whenever we ask do people have extratime, we will say absolutely
without a doubt. People is human not arobot. Then we request again, what kind of activity are you
experiencing when the spare time coming to anyone of course your answer will unlimited right. Then do you
try this one, reading textbooks. It can be your alternative with spending your spare time, the book you have
read is usually Eating the Big Fish: How Challenger Brands Can Compete Against Brand Leaders.

Rachel Wessdls:

That reserve can make you to feel relax. That book Eating the Big Fish: How Challenger Brands Can
Compete Against Brand Leaders was vibrant and of course has pictures on the website. As we know that
book Eating the Big Fish: How Challenger Brands Can Compete Against Brand Leaders has many kinds or
variety. Start from kids until youngsters. For example Naruto or Investigator Conan you can read and believe
that you are the character on there. Therefore, not at all of book are usually make you bored, any it makes
you feel happy, fun and unwind. Try to choose the best book for yourself and try to like reading that.
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