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Hospitality
Marketing
Principles and Practice -

This introductory textbook shows you how to apply the principles of marketing
within the hospitality industry.

Written specifically for students taking marketing modules within a hospitality
course it contains examples and case studies that show how ideas and concepts
can be successfully applied to areal-life work situation. It emphasises topical
issues such as sustainable marketing, corporate social responsibility and
relationship marketing. It also describes the impact that the internet has had on
both marketing and hospitality, using a variety of tools including a wide range of
internet learning activities.
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This introductory textbook shows you how to apply the principles of marketing within the hospitality
industry.

Written specifically for students taking marketing modules within a hospitality course it contains examples
and case studies that show how ideas and concepts can be successfully applied to area-life work situation. It
emphasises topical issues such as sustainable marketing, corporate social responsibility and relationship
marketing. It also describes the impact that the internet has had on both marketing and hospitality, using a
variety of toolsincluding awide range of internet learning activities.
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Editorial Review
Review

"Francis Buttle's first book Hotel & Foodservice Marketing set the standard for hospitality marketing
textbooks back in the 1980s. Buttle and his co-author David Bowie have set a new benchmark. This book not
only covers the range of essential theory but is supported with industry relevant examples. It is well written,
and will prove to be an essential text for students'--J. S. Perry Hobson, PhD, Editor-in-Chief, Journal of
Vacation Marketing and Head, School of Tourism & Hospitality Management, Southern Cross University,
Austraia

"Concise but comprehensive, providing all the basics of marketing; and laying a solid foundation for further
in-depth study... It is an excellent resource for students as well as practitioners."--Vincent C.S. Heung, Ph.D,
Associate Professor, School of Hotel and Tourism Management, The Hong Kong Polytechnic University

"A refreshingly innovative text that explores current practice and the latest thinking in hospitality marketing;
an essential resource for students, academics and practitioners."--Professor Nigel Hemmington, Head of
School of Services Management, Bournemouth University, UK

"Thisis a welcome addition to the literature given its depth of understanding of hospitality as a business and
the use of marketing as an application. Unlike many other books the structure provides clarity by means of
placing Marketing as the intervention of pre, during and post consumption encounters. Overall, this book
will be judged a necessary addition to any hospitality and tourism practitioner or student."--Dr. David
Gilbert, Professor of Marketing, School of Management, University of Surrey, UK

About the Author

David Bowie, MBA and Chartered Marketer, is Principal Lecturer and MSC Programmes Director in
Hospitality, Leisure and Tourism Management, Oxford Brookes University, UK. David has over 25 years
hospitality industry experience working as a hotel manager, restaurateur and marketing consultant. David is
responsible for the administration, recruitment and student welfare on the MSc in International Hotel &
Tourism Management; MSc in International Hotel & Tourism Marketing Management, M Sc in International
Travel & Tourism Management and programmes. These M Sc programmes are recognised as some of the
best in the world and attract interest from students all around the world. Thisis an exciting challenge
involving constant communication with students from over 25 different countries at anyone time. David
teaches hospitality and tourism marketing on both the M Sc and undergraduate programmes. He is the
module leader for two masters modules - Marketing Across Cultures and Internet Strategies for Tourism
Distribution. David supervises PhD students - theses include relationship marketing in hotels; customer
satisfaction in travel (Taiwan); yield management and key account client relationships (UK); the tourism
demonstration effect in Pattaya, Thailand; authenticity in place branding (South Africa). David has always
worked in the industry. He managed a Best Western Hotel for 12 years, was a director of a privately owned
hotel group and then worked in hotel marketing consultancy for 8 years. He has researched and written over
100 marketing business plansin the hospitality and leisure sector and was an active member of the
Hospitality Marketing Association. David graduated with an MBA (distinction) from Manchester Business
School shortly before moving to Oxford Brookes in November 1995. His main research interests include



branding, Internet distribution, relationship marketing and marketing planning. His book, Hospitality
Marketing (co-authored with Professor Francis Buttle) has been sold throughout the world. He has used his
extensive knowledge of the industry to develop several hospitality marketing case studies. David has recently
carried out marketing and Internet consultancy projects for companies like Walt Disney World.

Francis Buttle, PhD, isfounder and principal consultant of Francis Buttle & Associates,a Sydney, Australia-
based business that hel ps organizations become more skilled and successful at customer acquisition,
retention and development. Francis has spent most of the last 30 years in various academic roles around the
world. He has been a Professor of Customer Relationship Management, Professor of Marketing,Professor of
Relationship Marketing, and Professor of Management at a number of |eading graduate schools of
management, including Manchester Business School (UK), Cranfield School of Management (UK) and
Macquarie Graduate School of Management (Australia). He was appointed as the world's first Professor of
CRM in 1995, and remains an Adjunct Professor at MGSM. Francis has authored, co-authored or edited 7
books, and over 100 peer-reviewed academic journal articles or conference papers. In addition, heisa
frequent contributor to practitioner magazines, presenter at business conferences, and a seria blogger.
Francis has devel oped, run or contributed to many management devel opment programs, and has advised or
consulted to numerous for-profit and not-for-profit organizationsin the UK, Australia, USA, Hong Kong,
Singapore and New Zealand. Although he quit full-time academic life in 2006, he still supervises doctoral
candidates, and conducts customer-related research. Francis lives on Sydney's North Shore, is a qualified but
reluctantly retired rugby union referee, enjoys cycling and kayaking, and rides a Suzuki. Francis has degrees
in management science, marketing and communication. His PhD was earned at the University of
Massachusetts. He is an elected Fellow of the Chartered Institute of Marketing. He can be contacted at

franci s@buttleassociates.com. Find out more at www.buttleassociates.com

Users Review
From reader reviews:
Jack Evans:

Throughout other case, little individual s like to read book Hospitality Marketing. Y ou can choose the best
book if you love reading a book. Providing we know about how isimportant a new book Hospitality
Marketing. You can add understanding and of course you can around the world with a book. Absolutely
right, smply because from book you can know everything! From your country until foreign or abroad you
will be known. About simple point until wonderful thing you are able to know that. In this era, we can easily
open abook or even searching by internet gadget. It is called e-book. Y ou may use it when you feel bored
stiff to go to the library. Let's learn.

L ouise Best:

Nowadays reading books be a little more than want or need but also be alife style. This reading behavior
giveyou lot of advantages. Advantages you got of course the knowledge the actual information inside the
book this improve your knowledge and information. The information you get based on what kind of reserve
you read, if you want send more knowledge just go with knowledge books but if you want experience happy
read one with theme for entertaining such as comic or novel. Often the Hospitality Marketing is kind of
guide which is giving the reader unforeseen experience.



K atherine Sorenson:

Isit a person who having spare time after that spend it whole day by simply watching television programs or
just lying on the bed? Do you need something totally new? This Hospitality Marketing can be the reply, oh
how comes? It's a book you know. Y ou are consequently out of date, spending your time by reading in this
new erais common not anerd activity. So what these textbooks have than the others?

Harold Walsh:

Aswe know that book is very important thing to add our information for everything. By a publication we can
know everything we would like. A book isalist of written, printed, illustrated or perhaps blank sheet. Every
year has been exactly added. This guide Hospitality Marketing was filled about science. Spend your free
time to add your knowledge about your scientific research competence. Some people has various feel when
they reading the book. If you know how big advantage of a book, you can sense enjoy to read a e-book. In
the modern eralike at this point, many ways to get book that you just wanted.
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