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Branding is a discipline that has emerged over the last century to become a
ubiquitous force in marketing. The Fundamentals of Branding offers an overview
of the foundations of building, developing and maintaining brands.

It provides insight into key aspects such as targeting audiences, trends, brand
structures and brand architecture, and examines the fundamental client/agency
relationship. It also places branding in a global context and discusses its relation
to business practice as well as other creative disciplines.
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Branding is a discipline that has emerged over the last century to become a ubiquitous force in marketing.
The Fundamentals of Branding offers an overview of the foundations of building, developing and
maintaining brands.

It provides insight into key aspects such as targeting audiences, trends, brand structures and brand
architecture, and examines the fundamental client/agency relationship. It also places branding in a global
context and discusses its relation to business practice as well as other creative disciplines.
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Editorial Review

Review
'An excellent overview of the subject - much needed in an area not usually so entertainingly expressed on the
written page.' Martin Dawber, Liverool John Moores University, UK. 'Great book, covers the nature of
branding in a diverse way without being shallow. Exciting visuals and case studies. Relevant to our fashion
course ... Much less dry than most branding/marketing textbooks!' Tiina Burton, Cambridge School of Visual
and Performing Arts, UK. 'I think this is a great entry level book to Branding. It is clearly written and
explains the complexities of Branding language and its strategic importance very well.' Ashley Rudolph,
University College Falmouth, UK. 'An excellent addition to current titles available on the subject. It's very
contemporary in terms of both its case studies and knowledge of current trends and market requirements. It's
also very well designed in terms of layout and presentation of information, making it very accessible - even
to today's 'I don't do books' generation of undergraduates.' Dave Caton, Swindon College, UK.

About the Author
Melissa Davis has over 15 years' experience in journalism, branding and corporate communications. She has
worked with some of the world's biggest brands, including Apple, TNT, Microsoft and Nike, consulting on
communication strategies and brand campaigns. In 2005, she established Truebranding, a London-based
agency that advises companies on the integration of social and environmental issues within their brand
strategy.

Users Review

From reader reviews:

Patrick Walker:

Information is provisions for anyone to get better life, information today can get by anyone from
everywhere. The information can be a information or any news even a concern. What people must be
consider if those information which is inside former life are challenging be find than now is taking seriously
which one is acceptable to believe or which one often the resource are convinced. If you receive the unstable
resource then you understand it as your main information we will see huge disadvantage for you. All those
possibilities will not happen in you if you take The Fundamentals of Branding as the daily resource
information.

Jordan Moore:

People live in this new moment of lifestyle always try to and must have the spare time or they will get wide
range of stress from both lifestyle and work. So , whenever we ask do people have free time, we will say
absolutely without a doubt. People is human not really a huge robot. Then we request again, what kind of
activity are there when the spare time coming to anyone of course your answer will unlimited right. Then do
you ever try this one, reading ebooks. It can be your alternative within spending your spare time, the actual
book you have read is actually The Fundamentals of Branding.



Amy Tharp:

Do you really one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Try
and pick one book that you find out the inside because don't ascertain book by its cover may doesn't work is
difficult job because you are frightened that the inside maybe not because fantastic as in the outside
appearance likes. Maybe you answer is usually The Fundamentals of Branding why because the amazing
cover that make you consider regarding the content will not disappoint anyone. The inside or content is
actually fantastic as the outside or maybe cover. Your reading 6th sense will directly assist you to pick up
this book.

Mary Tobin:

Reading a e-book make you to get more knowledge from this. You can take knowledge and information
from a book. Book is composed or printed or created from each source that filled update of news. In this
modern era like currently, many ways to get information are available for an individual. From media social
such as newspaper, magazines, science guide, encyclopedia, reference book, novel and comic. You can add
your understanding by that book. Are you hip to spend your spare time to spread out your book? Or just
looking for the The Fundamentals of Branding when you needed it?
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