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The way we relate to brands has changed. Once, brand management was about
doing things to people, and choices were made by brand managers not
consumers. Now the focus has shifted towards the customer, empowering them
to make choices and treating them as individuals rather than an amorphous mass.
A consequence of this is increased interest in understanding people as a
foundation for brand management. And this is where market research can come
in. By drawing on market research to understand consumers, marketers can better
understand how to manage their brand. Exploring a spectrum of 12 customer
needs and drawing on first-hand research evidence, Kevin Ford provides a
proven framework for understanding what people are really looking for from a
brand - and delivering it.
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Editorial Review

From the Back Cover
Which matters more, the marketing or the customer?

Fifty years ago the emphasis was firmly on the marketing. Campaigns were flung out at vast groups of
indistinct consumers with the aim of directly influencing their behaviour.

Half a century later things could not be more different. Marketers now closely examine the needs and
passions of individuals as a basis for delivering a brand experience in tune with their lives. This shift has
created an urgent need to ‘comprehend the consumer’. And the only way to achieve this is to draw on
insights delivered through market research.

Based on a unique ‘spectrum of needs’ for understanding how people interact with brands – what they want
from them, how they judge them and ultimately what makes them buy them – Brands Laid Bare uncovers
the truth beneath the marketing rhetoric.

Kevin Ford provides a practical checklist for accurately assessing your brand’s health and a template for
comparison of brands across categories, delivering an unprecedented level of understanding for market
researchers and advertisers alike.

Users Review

From reader reviews:

Martha Wilson:

The book Brands Laid Bare: Using Market Research for Evidence-Based Brand Management can give more
knowledge and information about everything you want. Why then must we leave the good thing like a book
Brands Laid Bare: Using Market Research for Evidence-Based Brand Management? A few of you have a
different opinion about reserve. But one aim that will book can give many info for us. It is absolutely right.
Right now, try to closer using your book. Knowledge or information that you take for that, you could give
for each other; it is possible to share all of these. Book Brands Laid Bare: Using Market Research for
Evidence-Based Brand Management has simple shape however, you know: it has great and large function for
you. You can seem the enormous world by open and read a e-book. So it is very wonderful.

Robert Riggio:

Now a day those who Living in the era just where everything reachable by match the internet and the
resources inside can be true or not call for people to be aware of each data they get. How many people to be
smart in getting any information nowadays? Of course the answer is reading a book. Reading a book can
help persons out of this uncertainty Information particularly this Brands Laid Bare: Using Market Research
for Evidence-Based Brand Management book because book offers you rich info and knowledge. Of course
the info in this book hundred % guarantees there is no doubt in it you probably know this.



Jonathan McLean:

Why? Because this Brands Laid Bare: Using Market Research for Evidence-Based Brand Management is an
unordinary book that the inside of the book waiting for you to snap the item but latter it will jolt you with the
secret that inside. Reading this book close to it was fantastic author who also write the book in such
awesome way makes the content inside of easier to understand, entertaining technique but still convey the
meaning thoroughly. So , it is good for you for not hesitating having this nowadays or you going to regret it.
This excellent book will give you a lot of positive aspects than the other book have such as help improving
your talent and your critical thinking means. So , still want to delay having that book? If I had been you I
will go to the guide store hurriedly.

Vickie Reed:

It is possible to spend your free time to see this book this e-book. This Brands Laid Bare: Using Market
Research for Evidence-Based Brand Management is simple to bring you can read it in the playground, in the
beach, train as well as soon. If you did not get much space to bring the particular printed book, you can buy
the actual e-book. It is make you better to read it. You can save often the book in your smart phone.
Consequently there are a lot of benefits that you will get when you buy this book.
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