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Doing research can make all the difference between a great design and a good
design. Most experienced designers would quantify this "legwork" with the term
research. By engaging in competitive intelligence, customer profiling, color and
trend forecasting, etc., designers are able to bring something to the table that
reflects a commercial value for the client beyond a well-crafted logo or brochure.
Although scientific and analytical in nature, research is the basis of all good
design work. This book provides a comprehensive manual for designers on what
design research is, why it is necessary, how to do research, and how to apply it to
design work. As designers embrace research methodologies, they share a
common vernacular with their clients, and establish respect as idea people. In an
increasingly crowded marketplace, embracing research practices will ensure a
continued viable role for designers in business. No other books address this issue
for student and professional graphic designers. Books on how to do research are
usually aimed at writers, business marketers, and scientists. The ability to execute
effective research methods is as important to a career in graphic design as the
ability to build a grid or layout a page. Understanding the needs of the client and
the client's market are essential components of creating value.
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Editorial Review

About the Author

Associate Professor Jennifer Visocky O'Grady is a graduate of the Kent State University Visual
Communication Design program (B.S., & M.F.A.), and has been teaching at Cleveland State since the spring
of 1999. She is also co-founder and principal of Enspace Inc.

Users Review

From reader reviews:

Jeffrey Sandoval:

This book untitled A Designer's Research Manual: Succeed in Design by Knowing Your Clients and What
They Really Need (Design Field Guides) to be one of several books this best seller in this year, that is
because when you read this reserve you can get a lot of benefit in it. You will easily to buy that book in the
book store or you can order it by way of online. The publisher in this book sells the e-book too. It makes you
easier to read this book, because you can read this book in your Smart phone. So there is no reason for you to
past this reserve from your list.

Harold Hutchison:

Why? Because this A Designer's Research Manual: Succeed in Design by Knowing Your Clients and What
They Really Need (Design Field Guides) is an unordinary book that the inside of the guide waiting for you to
snap the item but latter it will distress you with the secret the item inside. Reading this book adjacent to it
was fantastic author who write the book in such amazing way makes the content within easier to understand,
entertaining way but still convey the meaning fully. So , it is good for you for not hesitating having this
anymore or you going to regret it. This excellent book will give you a lot of benefits than the other book
have got such as help improving your expertise and your critical thinking approach. So , still want to
postpone having that book? If I were being you I will go to the publication store hurriedly.

John Davis:

A Designer's Research Manual: Succeed in Design by Knowing Your Clients and What They Really Need
(Design Field Guides) can be one of your basic books that are good idea. All of us recommend that straight
away because this publication has good vocabulary that could increase your knowledge in vocab, easy to
understand, bit entertaining however delivering the information. The copy writer giving his/her effort to get
every word into enjoyment arrangement in writing A Designer's Research Manual: Succeed in Design by
Knowing Your Clients and What They Really Need (Design Field Guides) although doesn't forget the main
position, giving the reader the hottest in addition to based confirm resource facts that maybe you can be one
among it. This great information could drawn you into brand-new stage of crucial pondering.



Jeffery Harman:

Don't be worry if you are afraid that this book will certainly filled the space in your house, you could have it
in e-book means, more simple and reachable. This kind of A Designer's Research Manual: Succeed in
Design by Knowing Your Clients and What They Really Need (Design Field Guides) can give you a lot of
buddies because by you investigating this one book you have matter that they don't and make a person more
like an interesting person. This specific book can be one of one step for you to get success. This book offer
you information that perhaps your friend doesn't recognize, by knowing more than some other make you to
be great men and women. So , why hesitate? We need to have A Designer's Research Manual: Succeed in
Design by Knowing Your Clients and What They Really Need (Design Field Guides).
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